Medicaid Buy-In Research:  Focus Groups
Research Questions:
· Medicaid Buy-In Participant groups
· What is the enrollment/eligibility experience like for enrolling in the MBI?

· What are the advantages/disadvantages of participating in the MBI (or do participants know what incentives/options they have beyond regular Medicaid)?

· How has work behavior changed since enrolling in the MBI?

· What additional supports are needed or barriers exist to making full use of the MBI?

· Stakeholder groups

· How do MBI provisions interact with other programs utilized by persons with disabilities or other Medicaid eligibility categories
· How has recruitment or enrollment or MBI participants operated? Are there needs for improvements or changes?

· Are there issues or challenges to be addressed when MBI participants transition off of the MBI?

Research Strategy:

· Identify topics of interest (generally no more than two or three topics can be covered)
· Write questions (generally no more than seven to nine questions can be addressed)

· Identify locations for holding groups

· Identify and recruit participants for each location

· Conduct focus groups and clean notes

· Analyze responses obtained and synthesize information, looking for common themes across groups and recognizing  atypical responses associated with a specific group

For more information:

· Contact MIG-RATS (areither@gmail.com) or visit the MIG-RATS website (www.mig-rats.org)

· See the MIG-RATS toolkit on focus groups (www.mig-rats.org)
· For step-by-step instructions for focus group implementation, see Morgan, David L., & Krueger, Richard A. (1998) The Focus Group Kit: Volumes 1-6. ISBN-13:9780761907602.
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